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Abstract

This research is a study of online identities creations via social
networking application on mobile telephone. The purposes of this
research are (1) to study the reasons of online identities creations
via Instagram of celebrities in Thailand and (2) to study types and
methods of online identities creations via Instagram of celebrities in
Thailand. This research is qualitative research. Data is collected using
in-depth interviews and content analysis of Instagram pictures. The
research specifically focuses on the group of celebrities who are actors/
actresses, singers and MCs. 9 celebrities who are active Instagram
users with a minimum of 70,000 followers are selected. The research
found that the reasons of online identities creations of celebrities are
combining of two important reasons: the psychological reasons of online
identities creations and the technological reasons of online identities
creations. Types of online identities creation of celebrities is a selective
self-presentation in positive way. Methods of online identities creations
of celebrities are (1) online identities creations via self-presentation,
(2) online identities creations via social relationships presentation, and

(3) online identities creations via cultural consumption.

Keywords: creations of online identities / social networks / celebrities
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